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2022 8

Results of Operations for the Year Ended Aug 31,2022
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Consolidated Results of Operations

58914 / 59.500
99.0%

2,366 / 2,250
105.2%

... 2022 8
... 2022 8

2041 / 2,100
97.2

1,431 / 1,440
99.4%



1 Consolidated Results of Operations
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Consolidated Results of Operations

2019 2020 2021 2022
8 8 8 8
587 -789 1,412 1,431
14,777 13,909 15,119 16,177
5 ROIC 2.8 1.4 5.2 5.6
T ROE 4.0 55 9.7 9.2
8 58,914 / 59,000 2,041 /7 2,150
s 99.9% 94.9
z
2
2,366 / 2,400 1,431 /7 1,550
98.6% 92.4%
... 2022 8 2022 3 14

...2022 8
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Consolidated Results of Operations

/ Millions of Yen

2021/8 2022/8
Full year Full year Year-on-year
Result Result Difference Change
62,133 100.0% 58,914 100.0%
Net Sales
, 22,249 35.8% 21,631 36.7%
Gross Profit
S.68A Expenses 20,225 32.5% 19,590 33.3%
. . 2,024 3.3% 2,041 3.5% 17 0.8%
Operating Profit
. . 2,215 3.6% 2,366 4.0% 151 6.8%
Ordinary Profit
Extraordinary Income ‘66 —Ol% —320 —05% —254
and Loss (Net)
, 1,412 2.3% 1,431 2.4% 19 1.4%
Net Profit
2022 8 2021 8




2 TOPIC

TOPIC1 . 99.0% 589.14 100.8
. 20.41 100.8 23.66 106.8
14.31 101.4
2 . EC 107.9
z TOPIC2 2021 12 28
g R . 2022 3 14
% e IR https://www.hmry.jp/ir 2022 3 22
5 . 2022 6 28
5 . 2022 9 27
TOPIC3 .
. CO2 2022 9 27 (P17

. P18
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2022

EC
2023
SNS

Progress of Mid-Term Business Plan
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P14

MD
MD
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4 Consolidated Sales Segmented by Product Mix

/ Millions of Yen

2021/8 2022/8
Full year Full year Year-on-year
Result Result Difference Change
o 2,754 4.4% 3,116 5.3%
%’ Ski & Snowboard
2
g G 10,103 16.3% 10,550 17.9%
g olf
L%
E Outdoor 12,658 20.4% 10,774 18.3%
: 36,615 58.9% 34,473 58.5%
g General Sports
<
2
= Total 62,133 100.0% 58,914 100.0%
2022 8 2021 8

>

>
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5 Consolidated S,G&A Expenses

/ Millions of Yen

2021/8 2022/8
Full year Full year Year-on-year
Result Result Difference Change
£ s . 2,536 4.1% 2,309 3.9%
=) ales promotion cost
?
3 p 7,982 12.8% 7,984 13.6% 1 0.0%
= ersonal cost
£
E Equipment cost 6,745 10.8% 6,609 11.2% -135 -2.0%
3
< Other 2,961 4.8% 2,687 4.6%
T Total 20,225 32.5% 19,590 33.3%
2022 8 2021 8




6 Balance Sheets (Consolidated)

/ Millions of Yen

2021/8 2022/8
Difference
Result % Result %
% 29,410 73.4% 27,294 71.2% -2,115
= Current Assets
S I e e B e CELEELELELED EEEEELELELELR
3 ( . ) 13,348 33.3% 14,753 38.5% 1,405
o Inventories
[
£
3 Fixed Assets 10,638 26.6% 11,053 28.8% 415
©
E . 24,928 62.2% 22,170 57.8% -2,758
3 | dabilites
% ( )
é 9,335 23.3% 10,217 26.6% 881
s Notes and accounts payable trade
. 0 b N __]
( . ). . 11,548 28.8% 8,230 21.5% -3,318
Interest bearing liability
15,119 37.8% 16,177 42.2% 1,058
Total net assets
40,048 100.0% 38,348 100.0% -1,700
Total assets
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Year-on-year Monthly Store Sales Trends

9 10 11 1Q 12 1 2
82.2% 99.2% | 103.7% 95.6% || 101.5% | 109.3% 89.0% 98.4%
77.6% | 100.0% | 103.2% 94.3% | 104.8% | 109.8% 90.0% 98.7%
3 4 5 3Q 6 7 8
99.0% 98.0% | 106.4% 99.5% | 104.5% | 1022% | 109.3% | 100.8%
99.7% 96.3% 102.9% 99.0% 102.2% 97.0% 108.4% 99.7%

2022 8
Opened & Closed Stores Sep.2021-Aug.2022
2021 8 2022 8
98 2 5 95




8 New Store

2022 11
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9 Renovation
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2023

PUSH

Application
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11 ™MD Merchandising Strategy

/ PB POP-UP / EC /

2023
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Sustainability

Sustainable Sporting Life

Scope
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2023 8

Forecast for the Year Ending August 31, 2023
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Consolidated Forecast for the Year Ending August 31, 2023

/ Millions of Yen

2022/8 2023/8
Full year Full year Year-on-year
Result Forecast Difference Change
58,914 100.0% 59,500 100.0% 585 1.0%
Net Sales
Operati _ 2,041 3.5% 2,200 3.7% 158 7.8%
perating Profit
ordi _ 2,366 4.0% 2,400 4.0% 33 1.4%
rdinary Profit
_ 1,431 2.4% 1,480 2.5% 48 3.4%
Net Profit
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Forecast of Annual Dividend for the Year Ending August 31, 2023

2
2023 8 13 13 26
2022 8 10 15 25
2021 8 10 15 25

1
2 2022 3 14
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Cautionary Statements
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